
Communication & Training Campaigns
2011 - 2017

“It is not in the stars to hold our destiny 
but in ourselves.” 

William Shakespeare



NACSA Vision

To unify and empower our communities and society, 
to create positive and permanent change in the 
lives of our children.



NACSA Brands/Focus

Crisis Pregnancy:
• Young men & women
• Pregnant mothers
• Parents 
• Community members

Adoption:
• Birth-mothers
• Adoptive Parents
• Adoptees
• Community members

Child Protection Community:
• Social Workers
• CPOs
• DSD
• Other NGO’s

* Note: Addoption is strongly endorsed by NACSA 



Websites

https://adoption.org.za/

https://adoptioncoalitionsa.org/

http://www.crisispregnancy.org.za/

https://adoption.org.za/
https://adoptioncoalitionsa.org/
http://www.crisispregnancy.org.za/


Conference 2011 - ‘The Power of One!’
One vision. One voice. One network. One community. One child... at a time
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https://www.youtube.com/watch?v=jYYocXX6KuY&feature=youtu.be


1. Adoption Assistance centre

National website and hotline number

2. National Awareness campaign 

The launch and ongoing awareness 
campaign together with targeted national 
recruitment.

3. Community Dialogue

Community engagement to change 
perceptions and behaviour around 
adoption.

4. Opinion leaders

Leadership of the change process 
through respected members of society.

5. Adoption Friends

Rallying ambassadors, service 
providers, and sponsors to ensure the 
ongoing support and delivery of the 
programme.

Supporting adoption in South Africa



Target markets - Who are we talking to?

Orphaned & 
Vulnerable 

Children

Birth Mothers & 
Crisis Pregnancy 

Mothers

Adoptive 
Parents (Existing 

& Potential)

Caring SA 
Individuals & 

Corporates

Social Workers 
& Adoption 

Organisations

Health Care 
Professionals 

Nurses/Doctors

Government, 
Legislators & 

Law Fraternity
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A safe, secure, 
healthy & caring 

growing up 
environment to 
reach  their full 

potential

Non-
judgemental

physical & 
emotional 

support through 
pregnancy & 
birth process 

A child of their 
own through a 
positive, open, 

honest, & 
affirming 
adoption 
process

A sustainable 
future for South 
Africa through 
the care and 

provision for all 
of our children

Consistent & 
effective policy, 

support, training 
& networking to 
ensure optimal 
service delivery

Consistent &
effective support 

services to 
enhance their 

health care 
efforts

A sustainable 
future for South 
Africa through 
the care and 

provision of all 
of our children
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SECURE
& 

LOVED

SUPPORTED 
&

RESPECTED

POSITIVE
& 

AFFIRMED

SECURE 
& 

CONFIDENT

EMPOWERED 
& 

APPRECIATED

SUPPORTED 
& 

APPRECIATED

SECURE
& 

CONFIDENT



2011 Imagine Being Love Campaign

Adoption, and the support of adoption, 
... is an act of LOVE



The Campaign Idea









TV Ad - https://www.youtube.com/watch?v=EoUDTLD9N7Q&feature=youtu.be

https://www.youtube.com/watch?v=EoUDTLD9N7Q&feature=youtu.be


• NACSA developed an adoption community programme in 2012, with the aim of 
creating the following awareness and understanding:

– A facilitator guide (how to run the workshop)
– Child protection and social challenges in communities (Community Map)
– The options available to someone experiencing a crisis pregnancy (Map)
– What to do if an abandoned child is found (Process Map)
– The process of adoption (Process Map)
– The values that should guide the adoption process (Workshop exercise)

• https://adoptioncoalitionsa.org/training-and-engagement/adoption-toolkit/

2012 Crisis Pregnancy and Adoption Training

https://adoptioncoalitionsa.org/training-and-engagement/adoption-toolkit/


• This campaign focused on the personal 
stories of adoption.

• Personal stories covered
– Same race adoption
– Transrace adoption
– Adoption by same sex couples
– Adoption of Special Needs children (HIV +)

• Campaign included print adverts, TV 
advert and Radio Advert

• The hanging heart theme  in different 
colours became part of the campaigns.

2012 Up Close and Personal Campaign





2013 Every child deserves a second chance at adoption ad

https://www.youtube.com/watch?v=Aw4dk8Ey1UA

https://www.youtube.com/watch?v=Aw4dk8Ey1UA


• Conference every 2 years.

• Adoption oversight/best practice.

• Focus on ethics and the law (Children’s Act), best interests of the child defined.

• Trauma of carers.

• Birth mother support.

• Preparation for adoption and post adoption services.

• Advocacy skills for social workers

• Culture & Adoption - Informal family arrangements, recruitment of black adoptive 
parents, cultural dynamics, culturally relevant adoption.

• Relationship with DSD
– The challenge of 239 letters and Form 30’s is still an area of concern.
– The purpose and role of RACAP and its practical implementation going forward.
– Funding from government/DSD for screening, preparation and after care/support.
– Intersectoral collaboration in government to facilitate adoptions.

2014 Conference Priorities



2014 Crisis Pregnancy – Choose to Care Campaign

• Build on ‘up close and personal ‘ campaign approach

• Personal stories based on actual research

• Build empathy and understanding

• Focus on community support and cohesion in finding a solution.

• Proactive and solution driven vs reactive

• No reference to adoption or the National Adoption Coalition, but similar look and 
feel to communication







Outdoor



STREET
POLES



Option Counselling

Parenting Adoption Kinship
Care

Abortion Foster Care or
Residential Care

Abandonment
Illegal 

Option



2015 - 16 Days of Activism Child Abandonment Campaign

• Over 1500 baby dolls were ‘abandoned’ at 
key community hubs during 2015’s 16 Days 
of Activism.

• Each doll contained in a paper packet with 
an information flyer that details:

– That the baby doll has been abandoned.
– The challenge of abandonment and late 

abortion in South Africa.
– The importance of not getting angry with, or 

blaming, the mother as she is often a victim of 
poverty, rape and trauma.

– 4 key areas where people can get involved 
and take action.

• Key abandonment hubs included popular 
shopping malls, universities and media 
houses Dolls were left in bathrooms, pot-plants, benches 

and other similar ‘abandonment’ sites.



Involvement and Action

• There were 4 key areas where people could get 
involved to make a difference:

1. Visit our website www.crisispregnancy.org.za or 
call/SMS us on 0800 864648 if you are experiencing a 
crisis pregnancy, and we can give you the options 
and support you will need to make a healthy choice 
for you and your unborn child.

2. Visit and like our ‘Crisis Pregnancy’ Facebook and 
MXiT pages where you can also contact us for help.

3. Take a picture of yourself with the Choose to Care 
baby you have found and post it to Instagram 
#choosetocare to show your support for our cause 
and join the conversation @choosetocare during SA’s 
2015 16 Days of Activism.

4. Sign our petition at www.avaaz.org asking the South 
African government to take responsibility for this 
major social challenge by conducting research and 
implementing a plan that will make a difference in the 
lives of our forgotten children.

• Our intention was to create massive social 
media awareness and engagement around this 
issue. The flyer



The Campaign in Action – preparing the dolls



‘Abandoning’ the dolls





Supported by print and radio exposure

• We “abandoned” over 1500 dolls 
made by volunteers and supporters 
from around the country. 

• A day later we were trending on 
Instagram, with pictures of people who 
had “adopted” our baby dolls and 
committed to supporting the cause.

• We generated over R4 million in PR 
support and were featured on/in all 
major TV, radio and print media.

• How to make a choose to care doll: 
https://www.youtube.com/watch?v=nh
z0HSw-ta8&t=27s

https://www.youtube.com/watch?v=nhz0HSw-ta8&t=27s
https://www.youtube.com/watch?v=nhz0HSw-ta8&t=27s


2016 – Care Crib for Nelson Mandela Day

• Choose to care Care Crib for Nelson Mandela’s, as a way to create awareness 
and support around mothers and young teens experiencing a crisis pregnancy. 

• The Care Crib was inspired by the Finnish Baby Box, a box filled with clothing 
and baby accessories, in the hopes that it would help prevent child 
abandonment cases and encourage the mother to bond with her child as she will 
be provided with the basic necessities to help her in the first few weeks of her 
babies life.

• The Care Crib was designed and sponsored by Mpact and filled by various 
corporate companies for their contribution towards Mandela Day 2016 (18th 
July). 

• Each Care Crib given out has to be accompanied by a distribution form so we 
can keep stats on where and who our boxes has helped and send a report to 
our sponsors.



The response was fantastic (individual and corporate)





New mother’s receiving their Care Cribs



Conference 2016: Summary of Actions

• Placing children’s rights at the centre of what we do.

• Accurate, relevant child protection statistics e.g. abandoned children.

• Streamline adoption legal process and administrative requirements.

• Addressing foreign children documentation and adoptability.

• Our role in supporting the adoption triad – pre, during and post!

• Early placement and reduction in child protection challenges.

• Teen pregnancy – our role in supporting young women and mothers.

• Learning and practice – strengthening learning platforms.

• International social services/international relations with neighbours.

• Strengthening coordination between DSD, NACSA and other key stakeholders 
in the Adoption Family at a national and provincial level.







2017 RIP Abandoned Baby Campaign

• Raise awareness about the plight of abandoned babies.

• Make parents experiencing crisis pregnancies aware of the organisations who 
can assist them at this difficult time.

• Stimulate national conversation and debate about issues of baby abandonment.

• The creative concept references the remembrance crosses one often sees next 
to South African roads, marking the spot where a loved one passed away, 
presumably due to a vehicle accident.

• Posters will be co-branded with our CYCC/Baby Home and Places of Safety 
Partners.

• Posters will be placed in high traffic areas near the CYCC’s/Baby Homes and 
Places of Safety to offer clear directions to where they are situated. 

• A few posters will also be placed on previous sites of abandonments.







Campaign in Action 





Thank you


